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What Is
Content
Marketing?

Content marketing is a strategic
marketing approach focused on
creating and distributing valuable,
relevant, and consistent content to
attract and retain a clearly-defined
audience — and, ultimately, to drive
profitable customer action.

~Content Marketing Institute



Content
Marketing

cAwareness: searches and
sharing, SEO

*Inform, Educate: blog posts,
videos

°Nurture: newsletter and email
list, social sharing

*Bonus: Increase your own
knowledge and clarity




Web Content & FUD
Removal

*Remove Fear, Uncertainty and Doubt by
providing more information

*Tailor to specific audiences or problems
*Answer questions
*Remove objections

*Establish trust, authority and credibility
*Assist with buying decision



What Is
content?

*Writing:
* Blogging (your site or others)
* Articles (in print and online)

*Social media posts
*Video
*Audio (podcasts)




Content marketing Is
a long term strategy

*Don’t expect instant results

°If you’re goingto do it-do it
well, do it consistently

°H|?h quallt content: useful,
ful, well produced

*Low quality content: barely
disguised sales pages, boring,
poorly produced, no
substance
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Your emaill list

*Captures contact information so you can stay in
touch over time (nurture)

*Allows you to send personalized emails to a
group of people

*Automates subscribe and unsubscribe functions
to keep you compliant with anti-spam laws

*Provides statistics so you can see what’s
working




Setting up your
emaill List

*Email list system
(MailChimp)

*Opt-in gift

*Sign up form on your
website




Opt-in gift

*Free report, video, audio, online
course, checklist, etc. offered in
exchange for an email address

*High quality, relevant, helpful —it’s
a sample of your work

*Optional — simply offer to send a
newsletter, updates or invitations




Growing your list

*Get permission!

*Offer free gift on your
website, at speaking
engagements, networking
events, advertisements




Quality over quantity

*Potential customers — fit your ideal
client profile (will buy)

*Raving fans (will share)

*Interested (will open and read)

*Do you want 100 people who WANT to
hear from you...or 1,000 who will think
“SPAM!” and delete/unsubscribe?



Your Newsletter

*Send on a regular basis: weekly

*Keep your “from” address consistent,
identify your business/site

*Write a compelling subject line

*Content and structure is up to you
(keep it relevant to your audience!)
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It's not about
you!

*Write everything to —
and for — your potential
clients

*Picture a client and
write directly to them

*Review your Ideal
Client Profile




lgnore these
people

*Your colleagues or
peers or competitors

*Critics or mean people

*People who will never
buy from you




1. Cornerstone
Content

*You will link to this a lot
*Explain the “obvious”

*Define your industry
terminology

*Beginner level topics
*Your manifesto
*Your process or framework




Examples

*What is coaching/aromatherapy/reiki?

*What can counselling help with?

*What's the difference between a coach and a
counsellor?

*What is NLP?
*Introduction to the 4 step optimum nutrition model



2. Buying Guide posts

*How to choose the right
for you

*What you need to know when
choosing a

*The 5 questions you need to ask
when interviewing a




Alternative Medicine Guide: Find the
Right Treatment for You

YOGA JOURNAL AYURVEDA SHARE ON GETOUR
FACEBOOK NEWSLETTERS

BY MEGHAN RABBITT | |AN 4, 2016 i ﬁ S At
TWITTER il  GOOGLE PLUS

From acupuncture and aromatherapy to reiki and reflexology, vou
have plenty of options when it comes to integrative therapies. Yet
choosing the modalities that will offer the most healing benefits for
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How To Pick the Right Accountant for Your
Small Business

Picking the right accountant for your small business is similar to choosing the right
doctor for your health care. You want someone who is skilled and qualified.
Depending on your business, you may or may not need an accountant that is
certified as a CPA — most small businesses don't. When you choose a CPA, you are
putting your financial security in the hands of a person who is supposed to be
certified and up to date on every rule and regulation that applies to you and your
business. So, how can you choose the right accountant for your business needs?
Let's take a look at a few items to get you started.

Interview Yourself

You need to find out who you are and what you want. Put yourself in your prospective
accountant’s office chair. What will you expect from your accountant? What kind of
things will be deal makers and deal breakers? It is a good idea to know who you are
and what your expectations are before you begin the next step.

Ask Friends and Family for Recommendations

Friends and family are often a good resource, so why not ask them? Find out if their
tax professional is taking any new clients or if they have time to give you advice. Be
honest with them. If Uncle Al says his accountant is still using paper spread sheets,

tell Uncle Al you need someone with a computer. Then move on to the next opinion.
Get at least three good recommendations of accountants to interview. Don't just ask
friends and family for a recommendation, ask them why with a few tough questions

like:

L

Creative Tactics
You Can Use
Right Now
To Pump Up Your

Just enter your best email
and pres

Send It!

Most Popular Posts

8 No Cost Ways To Market Your
Business

The Best Ways To Promote Your




3. Case study
stories

*The “before” situation:
roblem, symptomes,
eelings

*What you did together

*The “after” situation:
results, feelings

*Insights, advice, tips for
reader




4. Frequently Asked
Questions

*About what you do in general

*About making good buying
decisions

*What people actually ask —and
what you wish they would ask




A Revolutionary Marketing Strategy: Answer Customers’ Questions
By MARK COHEN FEB. 27, 2013 o ° o D

RELATED COVERAGE

YOU'RE THE BOSS

Is Answering Your Customers' Questions the Best
Marketing Strategy?

TIMES TOPIC
Conversations

Marcus Sheridan, an owner of River Pools, overhauled the company's marketing to focus on generating sales
through informational blog posts and videos. Jay Paul for The New York Times



Answer the
tough questions

*How much does it cost?

*What are the problems
and issues?

*How does your solution
differ from another
solution — be balanced, a
trusted advisor




5. Educational posts

*Root cause of symptoms — builds bridge
between their problem and your solution

*More advanced, in depth or nuanced topics
than your original cornerstone content

*Written for a specific audience or problem

*“How to” style posts
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5 Plumbmg Myths Debunked APPLY FOR
y mike c eptemb — Leave a Comment F I NAN C I N G

VISA @ oscover [
Call now

for prompt service
BY PHONE OR ONLINE!

1. MYTH: Lemons and other citrus are perfect for your garbage disposal.

Although they produce a pleasing odor in your kitchen, lemons and citrus can damage your disposal
The citric acid in lemons and oranges corrode the metal components that make up your disposal.
Instead of citric fruit, clean your disposal with ice or mild soap and warm water.

Your Plumbing Issue

2. MYTH: As long as things are going down, my drain has no clogging issue.

Although food waste and debris may be disappearing down your drain and your disposal is still
operating, you may have a serious clog on your hands. Early warning signs of an impending clog
include a slower moving disposal or waste fragments collecting on the discharge pipe. Responding to




DI'. Axe Health Healthy Recipes Fitness Natural Remedies Shop n @

FOOD s MEDICINE

Articles Videos About Dr. Josh Axe Start Here Shop for Health Products

6 Gout Remedies that Work Search for articles, recipes, more..
E 5 ’u 0 ’n 0 ] 30 ]u 0 l B Affiliate Disclosure

10 Turmeric Benefits: Superior to
Medications?

How to Cure Gout in 24 hours Naturally,

9 Signs You Have Magnesium Deficiency
and How to Cure |t

Always Have A Bloated Stomach? Here’s 10
Reasons Why

® 9 Candida Symptoms & 3 Steps to Treat
T Oours

9 Chia Seeds Benefits + Side Effects

I\!aturally

Get FREE ACCESS

Free eBook to boost
. metabolism & healing
Gout is something that plagues more and more people every day, and it's caused from

uric acid buildup in the body. | want to go over my top six home gout remedies — 30 Gluten-Free Recipes

all-natural ways to beat gout — but right before that, go over the diet that is crucial to B detox halcing gulde

get rid of gout, along with the worst food offenders. Shopping Guide &




6. Personal posts

*Your story/experience

*Your opinion
*Motivational

*Beware of over-sharing: always link
back to “what’s in it for the reader”




/. Advice

*How to take action when
you’'re procrastinating

*7 ways to be a better
parent

*Can be “Dear Abby” style
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Write to one
person!

*Picture one of your clients

*Be conversational
*Show your personality

*Treat it like an email




ldeas are Iin your emails
and sessions

*Your prospects and clients will
give you LOTS of hints about what
—  to write about!

\ *What are they asking about?
*What are they struggling with?




Include a call to
action with each post

*Subscribe to the email list
°Read this other article

*Sign up for a webinar or
workshop

*Check out my services
*Book a free consultation




Inch wide, mile deep

Too much?

*Multiple posts
*Series

*Link together




Specific, not
general

*Tangible examples

°Instead of “transition”
* Divorce

*Retirement
*Empty nest

*Write to a single audience or
problem




Make It Inviting
and easy to read
*White space

*Scanable sub-headlines

°lmages




Make it
Interesting

*Be YOU - be personal, be
conversational

*Entertain — add drama or
humour, tell stories

*Provoke — be contrary,
state your opinion,
challenge ideas




Search Engine
Optimization (SEQ) tips

e Consistently creating quality
content IS the best thing you can
do for SEO

*What words or phrases would
your clients search for?

eUsing video or audio: include a
detailed description/summary or
transcription

eLink your posts together




Promotion Tips

*Make it easy to share: add
sharing buttons

*Gather some “blog buddies”
and share each other’s posts

*Share older posts too
*Boost posts (advertise)
*Hire a robot




Planning tips

°Li
ec

ke structure? Create an
itorial calendar and plan

W

nat you’ll write for a year

*Keep an ideas list

*Commit to a writing and
publishing schedule, block
off time




Reuse and
repurpose

*A blog post can be a newsletter

*A written article can be turned
into a video or a podcast (and
vice versa)

*A webinar can be recorded and
released as video or audio

*Older posts can be updated and
re-published




(>
Summary

*Content marketing is a long term strategy
for building authority by sharing your
expertise — in writing, video or audio
format

/,

*Use an email list to nurture your potential
clients over time

*Create high quality, useful, relevant
content

*Develop a consistent schedule for creating
gontent and publishing it on a regular
asis
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